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Our new and improved website is now up and running!


When you visit our site, you’ll find a wealth of information and resources covering a variety of hearing healthcare topics.  The Midwest Hearing Centers site is directly linked to Midwest Ear, Nose and Throat’s site, so you can use and explore both sites with ease.  In addition, there will now be an “Ask the Audiologist” section, where you can post your own questions and have them answered by our audiologists.  The answers to these questions will be posted on the board for all to see, so others can learn from your questions as well!  There will even be a link to this newsletter on our new site.





Check it out at � HYPERLINK "http://www.mw-ent.com" �www.mw-ent.com� !


 





Take Note… Extended Morton Hours 


Monday-Thursday: 8:30-4:30 PM*


Fridays: 8:30-12:00 noon


*closed for lunch noon-1:00 PM






































of a hearing aid, which would mean a credit of $1000 for two hearing aids.  This credit would be available to adults and parents of dependent hearing-impaired children.  The house version of the bill limits adults to 55 years and older and has a qualifying income cap of $200,000.00 or less.  





How can you make a difference?  Take a few minutes to visit � HYPERLINK "http://www.hearingaidtaxcredit.org" �www.hearingaidtaxcredit.org� and learn more about this truly needed legislation.  Be sure to write your legislators so you can let them know just how important the hearing aid tax credit bill is to you- this option is even included on the website!














  











                                                                                     








time, so the articles must be well focused, aiming to make one major point. The making of this point can be achieved through two to five (or so) sub-points. These points must have as their primary aim the benefit of the reader, who should be able to point out this benefit. It can be new knowledge or insight, an idea about how to improve business, or better, how your business can improve the reader. The article should clarify, inspire, encourage, enthuse, provoke thought, satisfy—it should elicit a positive response. And the best response of all, of course, is that the reader decides that your products or services provide the solutions he or she needs.


To sum it up, grab the reader’s attention through an effective headline and hook, and then reward the reader for following through by giving something the reader didn’t have before. In addition, keep the article brief and well focused, and if appropriate, demonstrate how your products and services address the issues raised in the article. By doing so, you stand a good chance of keeping the readers you have and gaining new readers with every issue.














New Website!
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You can replace the pictures in this template with your company’s art. To do so, click where you want to insert the picture. On the Insert menu, point to Picture, and then click From File. Locate the picture you want to insert, and then click it. Next, click the arrow to the right of the Insert button, and then click either Insert to place a copy of the picture into the newsletter, Link to File to display the picture without actually inserting a copy, or Insert and Link. Since Insert embeds a copy, the picture is always visible, but it may greatly increase the size (in bytes) of your newsletter depending on how large the picture is. In contrast, Link to File does not increase the size, and if you make changes to the original picture, they automatically show up in the newsletter. But the picture won’t be displayed if viewed from a computer that can’t link to the original. Insert and Link inserts a copy so that the image is always available, and also automatically updates changes to the original.














If you take the time to create a newsletter, you certainly want your readers to read as much of it as possible. You can help achieve this by drawing readers to other articles.


One way to do this is with the table of contents. A table of contents that has descriptive and enticing headlines will go a long way toward getting the reader beyond the articles on the front page.


You can also draw readers into your newsletter by placing an interesting article with broad appeal on the front page, and then continuing that story on another page, where yet another article awaits the reader once he or she finishes. This can also be an effective way to lead the reader to a sales pitch or an order form.


You can have an article go from one page to another by using linked text boxes. Everything in this newsletter template is contained in a series of text boxes. These words are contained in a text box, as is the graphic on this page, with its caption in yet another. A text box offers a flexible way of displaying text and graphics; it’s basically a container. You can move a text box around, positioning it just where you want it; you can resize it into a tall narrow column or into a short wide column, or even rotate it so that the text reads sideways. By linking a text box on one page with a text box on another, you make your article flow from one page to another. For information on how to link text boxes, click Continue a story elsewhere with linked text boxes in the Task Pane.


You can also draw readers into reading other articles by using what’s called a pull quote. A pull quote is a phrase or sentence taken from the article that appears in large letters on the page, often within a box to set it apart from the article. One appears on this page and begins with the text, “To catch the reader’s attention….” The text of a pull quote comes from the article and should be engaging and irresistible. When a reader flips through your newsletter looking for a reason to read an article, a pull quote can provide that reason.


You probably won’t be able to get all your readers to read all your articles. But by using these journalistic devices, you can draw more readers into your newsletter.


























By Author Name





























Drawing Readers to Other Articles





A caption describes the picture or graphic.





A caption is a sentence describing a picture or graphic.





Did you know that 31.5 million Americans suffer from hearing loss?  





Have you ever wondered why the government doesn’t provide at least some help toward the purchase of hearing aids?





Did you know that you can help make a hearing aid tax credit a reality?





The Hearing Aid Tax Credit Bill was originally introduced in Congress in 2002, but never passed.  This bill was reintroduced in May of this year. If this bill does eventually pass, it will provide for a $500.00 tax credit every 5 years for  the  purchase


























Inserting Your Own Art











Who reads your newsletters, and what are their responsibilities? What segments of your industry are they concerned about? And do you have evidence to back up your assumptions? Being able to answer these questions is critical, because only then will you be able to provide the kind of content that readers will be drawn to.


Not everyone within a business or industry is concerned with the same issues. By understanding readers and their concerns, you can ensure that every issue of your newsletter has something to interest as many types of people as possible. A newsletter about technology in education may have articles relevant to administrators and what they need to know logistically to get technology into their schools, to teachers and how they can integrate technology into their classrooms, to parents and how they can introduce technology at home, and to the students themselves and how they can use technology to aid their learning.


The danger, of course, is that if you try to appeal to every type of audience you may make the focus of your newsletter too broad. In our example, we would not want the newsletter to include articles about how to develop software for the education market. When you write articles for an audience other than the newsletter’s core readership, or articles that are too broad in their intent, readers are not able to quickly determine whether the newsletter is of use to them, and they lose interest.


So the issue is of balance: Within the scope of your business and industry, you want to provide something in each newsletter that will be of interest to all the major players in your audience. By doing so, you will ensure that all your readers will continue to return to your newsletter, issue after issue, to find that relevant article that they know is waiting for them.














So you have space for one more article in your newsletter, and one of your experts out in the field is writing the article. How can you determine how long the article should be?


As in newspapers, the length of a newsletter article can be thought of in terms of how many “column inches” are available for the article. A column inch is a measure of space, namely an area on a page 1 column wide and 1 inch deep, used to measure the amount of type that would fill that space. This will vary from newsletter to newsletter depending on the font you are using, its size, the column width, and the amount of space between lines and between paragraphs. By knowing how many words on average fit into a column inch in your newsletter, and then by measuring how many column inches are available for the article, you can tell the writer how many words an article can have.  Let’s take this scenario one step at a time.


Fill up at least 10 inches of column with actual article text, then print the page and use a ruler to measure how many inches of column your text takes up.


Count the number of words in the text.


Divide the number of words in the article by the number of inches the text takes up. For example, let’s say you have 456 words in 12 inches of column: 456 ÷ 12 = 38. That’s your magic number for how many words fit in an inch of column in your newsletter. But you’re not finished yet.


Measure how many column inches you have available for the article. For example, we’ll say it’s 7 inches.


Multiply your magic number by the number of column inches available for the article, which in this case would be: 38 x 7 = 266. This is the maximum length that the article can be.


To give yourself some room for error, tell the writer to write an article between 250 and 260 words. Once you get the article back and edit it, you can add or remove words here and there to get the article to the right length.


Over time, you’ll get used to this practice, and it won’t be long before you become a pro at writing and editing articles that are not only helpful to your readers, but perfect in length as well.





























A caption is a sentence describing a picture or graphic.





Fitting an Article into a Tight Space





An Article for Everyone





Great Articles from page 1














Please see Tight Space on page 4














Everyone from page 3














  Midwest Hearing Centers


  8600 N. State Rt. 91, STE. #300


  Peoria, IL 61615




















“To catch the reader’s attention, place an interesting sentence or quote from the story here.”





“To catch the reader’s attention, place an interesting sentence or quote from the story here.”























Drawing Readers from page 2





Please see Everyone on page 4





Tight Space from page 3





Please see Drawing Readers on page 5














In the course of adapting this template to suit your needs, you will see a number of newsletter elements. The following is a list of many of them, accompanied by brief definitions.


Body text.   The text of your articles.


Byline.  A line of text listing the name of the author of the article.


Caption text.  Text that describes a graphic. A caption should be a short but descriptive full sentence. For photos, it ought to explain what’s happening without being insultingly obvious. It should also add to the reader’s understanding of the photo by, for example, explaining prominent or unusual objects.


“Continued from” line.  A line of text indicating the page an article is continuing from.


“Continued on” line.  A line of text indicating the page on which an article will be continued.


Date.  Either the date of publication or the date you expect the newsletter to be at the height of its circulate





Do you have a success story with hearing aids you want to share to encourage others?  Let us know!  


Please stop by one of our offices or visit our new website to obtain a testimonial form.  You will be rewarded for your effort!





Please Let Us Know If…


You are receiving more than one copy of this newsletter


Your address is printed incorrectly on this mailing


You would like to receive an electronic copy of this newsletter





�   Reminder!  Walk-In Hours


Peoria……………………every Friday 1-3:00 PM*


Morton………………every Monday 9-11:00 AM


Please call ahead for availability / wait time.


*Due to the holidays, no walk-in hours 12/25/2009 and 1/1/2010


























“To catch the reader’s attention, place an interesting sentence or quote from the story here.”

















A caption is a sentence describing a pictu�re or graphic.





The Eeents of a Newsletter
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By Author Name











By Author Name

















Please see Elements on page 6

















We’re on the Web!


Visit us at:


www.mw-ent.com





Bring this 


coupon in during the months of December or January


�   and receive


$1.00 off


One


Dri Aid Kit








Testimonials Needed!
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By Author Name





















































By Author Name














